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RESEARCH SUMMARY    

      Behavioral/Conceptual Issues   Quantitative/Methodological Issues 

        INTERESTS   * Consumer Information Search    * Innovation Diffusion Models 

     * AI, social media     * Econometrics/Marketing Models  

     * Hybrid Messages, Product placements * Wealth effects/Economic Worth assessment 

      
        HIGHLIGHTS  
 

 My research work includes five research themes: artificial intelligence/machine learning/social media, product placements, 
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RECENT PRESS/MEDIA COVERAGE RELATED TO MY RESEARCH  (SELECTED LIST) 

 
     MEDIA STORIES: 

        

Recent media stories (below) highlight managerial insights from my research work on product placement: 

 

•     When Products Are the Stars of Hollywood Films, Marketplace.org, August 21, 2023. 

 

•     What Do James Bond and Barbie Have in Common? It’s All in the Brand, The Sydney Morning Herald (online), 

 August 16, 2023. 

This story also appeared online in The Age (newspaper published in Melbourne, Australia – link below):  

• What Do James Bond and Barbie Have in Common? It’s All in the Brand, The Age, August 16, 2023.  

• The print edition version appeared as the cover story in the Spectrum section of The Sydney Morning Herald  

with the title “Who needs an ad?” August 19, 2023. 

 

•     Primed for Success? Maybe Not, But Here’s What Marketers Should Know, Illinois Tech news, January 18, 2022 

 

• Put the Money Where the Eye Isn’t, Illinois Tech Magazine, Spring 2022 issue. 

 

•        What Does the Future of Product Placement Look Like? Illinois Tech short video, June 24, 2019. 

 

•        Business Professor Puts his Brand on Product Placement Research, Illinois Tech news, June 13, 2019. 
 
        Featured stories/presentations about my instructional/research on the role of Artificial Intelligence in Business: 

 

•    “Take Five - 5 Questions on AI,” Interview summary, 
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Raghu Kurthakoti, Siva K. Balasubramanian and Suzanne A. Nasco.  “Forgetting Brand Placements: Results 

from a Panel Analysis.”  

 Annual Conference of the Marketing Management Association, Chicago, IL.  

 

Deepa Pillai and Siva K. Balasubramanian. “Repetition Effects of Product Placement.”  

American Marketing Association 2012 Winter Educators’ Conference, Tampa, FL;  

 

Kesha Coker and Siva K. Balasubramanian. “Incorporating Social Context into Product Placement Research.” 

        Academy of Marketing Science Conference, Coral Gables, FL; May 2011. 

  

Hemant Patwardhan, Siva K. Balasubramanian, Deepa Pillai, and Kesha K. Coker. “Modeling Antecedents of Attitude to 

the Brand in Movie Placements.”  

 NASMEI Conference, Chennai, India; December 2010.  

 

Kesha Coker, Deepa Pillai and Siva K. Balasubramanian, “An experimental analysis of consumer preference 

for sales promotions formats.” 

American Marketing Association Summer Educators’ Conference, Chicago, IL; August 2009. 
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Foods: Choice Modeling Approach. ”  

 Agricultural & Applied Economics Association Annual Meeting, Milwaukee, WI, July 2009.  
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“Quantifying the Consumer Food Acculturation Process Using Partial Least Squares.” 
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Regressions.” 
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Rajendran Murthy, Monica Hodis, and Siva K. Balasubramanian.  “Is Proprietary software under threat? An 
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Torrano Jose, Siva K. Balasubramanian, “Moviegoers' valence of thoughts as a moderator on attitude towards 
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 European Marketing Academy Conference, University of Brighton, May 2008. 

  

Wanki Moon, Siva K. Balasubramanian and Arbindra P. Rimal. “FDA Approved Health Claims and 

Consumer’s Behavioral Intentions: The Case of Soy-Based Food.” 
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Giacomo Gistri, Siva K. Balasubramanian, Priyoo Manakote, and Lucio Masserini.  “The role of Brand 
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 Academy of Marketing Science World Marketing Congress, Verona, Italy; July 2007. 
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Shenyu Li, Siva K. Balasubramanian, and Peter T. L Popkowski Leszczyc.  “An Empirical Study of Dealer’s 

Marketing Mix Acquisition in a Distribution Channel.” 

 Marketing Science Conference, Singapore, June 2007. 

 

Wanki Moon, Siva K. Balasubramanian and Arbindra Rimal.  “Willingness-to-Pay (WTP) a Premium for Non-

GM Food v. Willingness-to-Accept (WTA) a Discount for GM Foods.” 

 American Agricultural Economics Association Annual meeting, Long Beach, CA; July 2006. 
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